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Abstract  

Over the past 20 years, academic research on green sheen has grown in parallel with public concern, and 
a substantial amount of literature has been produced on the topic. Therefore, we analyze the green sheen 
research in this study in order to present an evaluation of the field's trends and advancements as well as a 
synthesis of the conceptual and empirical findings offered in earlier studies. Our theoretical contribution is 
primarily guided by the criticism found in the literature on green sheen, which maintains that the growth of 
green sheen is facilitated by the CSR (Corporate Social Responsibility) approach's entirely voluntary 
character. The literature on CSR still generally accepts the idea of voluntary CSR, despite the fact that it 
appears to be a grey area that permits misleading "green" advertising. Therefore, we propose that the best 
strategy to prevent green sheen would be to combine mandatory and voluntary measures. Effective 
corporate social responsibility activities should be encouraged by the new paradigm as it shapes the 
parameters and criteria for their accomplishment and communication. This is due to the fact that when 
businesses overextend their CSR messages, they run the risk of breaching the law. 
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INTRODUCTION 

The public conversation around corporate social responsibility (CSR) in the last few 
decades has mostly been on how corporations are using social and environmental claims 
for their own financial gain. In this sense, an increasing number of firms are facing the 
charge of "not walking the talk," which denotes the absence of genuine business activities 
to support their corporate social responsibility (CSR) declarations about environmental or 
social issues (Walker & Wan, 2012). This type of disconnect between socially aware 
words and deeds is sometimes referred to as "greenwashing." In the thirty years since 
the term "greenwashing" was first used, the practice has grown considerably and gotten 
more complex (Walker & Wan, 2012). 

According to Furlow (2010), the media's discourse on "green sheen" has risen in lockstep 
with the proliferation of environmental disinformation, which has become increasingly 
pervasive and alarming. Many non-governmental organizations (NGOs), such as Terra 
Choice and Greenpeace, serve as "watchdogs" or market observers these days. In 
addition, the media is becoming increasingly concerned about the causes and 
consequences of "green-sheen" (Du, 2015). Thus, consumers are becoming less and 
less persuaded that corporate environmental assertions are real (Lyon & Montgomery, 
2013). 
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Academic study has expanded in tandem with the dramatic growth in public concern over 
greenwashing over the past 20 years, and there is now a sizable body of literature 
covering greenwashing-related topics.  

A survey of the literature is required to comprehend how academics have conceptualized 
and addressed the phenomena, given the topic's significance and reality in the public and 
academic CSR discussion. To classify the many forms of greenwashing that have been 
studied in the literature, as well as its implications and ramifications for business and 
society, additional study is necessary as numerous and often contradictory classifications 
have been offered thus far (Lyon & Montgomery, 2015; Seele & Gatti, 2017). Only one 
article—as far as we know—has examined the scholarly discussion around 
greenwashing. Lyon and Montgomery's (2015) work provides valuable insights and future 
research topics by concentrating on the methods and goals of greenwashing. They should 
update their thorough examination of the literature, though, as it ends in 2013 with 34 
publications altogether. We therefore intend to expand on Lyon and Montgomery's 
analysis of the literature on greenwashing by including more than twice as many papers 
as they did. This will allow us to identify and discuss new issues in the fields and provide 
a structured summary of the conceptual and empirical results that have been presented 
in previous studies. The complaint made in the literature on green sheen—that the spread 
of greenwashing is aided by a completely voluntary and uncontrolled approach to 
corporate social responsibility—is the key finding that informs our conceptual contribution. 
In fact, the prevalent voluntary procedures used today provide room for murky areas that 
permit deceptive messaging. But an all-inclusive mandate might also encourage the 
development of grey areas where businesses try to find methods to circumvent the law. 
This is especially true in the linked and globalized world of today, where the lack of 
regulation necessitates the use of self-organizing mechanisms due to globalization 
(Scherer et al. 2006). 
 
THEORETICAL BACKGROUND   

We carried out a thorough examination of the literature to find trends and advancements 
in the subject and to give a summary of the key topics covered in the literature. Review 
articles do, in fact, contribute to the identification of important topics pertinent to the 
subject and to the synthesis of the major approaches and research procedures employed, 
together with the significant trends and viewpoints that have been covered (Randolph, 
2009). According to Randolph (2009), an electronic search of scholarly databases and 
the Internet should be the first step in the data collecting process for a systematic and 
trustworthy literature review. Therefore, we used keyword searches on Google Scholar 
and the ABI/Inform Global database, which is thought to be the most comprehensive 
source of information on business research (Lyon & Montgomery, 2015), to find the 
academic literature on green sheen. We started by doing a broad search on the 
ABI/Inform database to evaluate the scope of the literature including the phrase 
"greenwashing." As a result, we chose English papers that were published in academic 
journals and applied the keywords "greenwash" or "greenwashing" to every field 
(including the title, abstract, keywords, and full text of articles). Through this search, 1.273 
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articles covering the years 1995 through 2018 were found.2. The Journal of Business 
Ethics leads the many publications that publish articles concerning greenwashing in terms 
of published articles (212), followed by the Journal of Cleaner Production (97), and the 
Social Responsibility Journal (29). In order to determine which journals rank highest for 
research on greenwashing, Table 1 lists the journals that publish more than ten papers 
mentioning "green sheen." 

136 academic publications were produced as a result of this screening procedure. 
Following an evaluation of the content, 62 articles were not included in the study. Some 
publications featured an English title and abstract but the content was not in English, or 
they addressed greenwashing in the title and/or abstract but did not make green sheen a 
primary concept or variable. The ABI/Inform search did not provide any relevant 
publications, thus the same keyword searches were used to find them on Google Scholar. 
We found and added twenty scholarly publications to our sample that were not in the 
ABI/Inform list. The remaining publications that came up in the Google Scholar search 
either fit the prior sample exactly or were non-academic works. In December 2018, the 
final list—which included 94 scholarly papers—was updated and completed. 

Quantitative Data Analysis 

We first classified the 94 academic articles based on a number of variables in order to 
evaluate the state and evolution of the academic literature on greenwashing: the year of 
publication; the type of research (empirical research, conceptual paper, literature review); 
the methodological approaches (qualitative, quantitative, mixed method); the 
methodological techniques (case study, content analysis, model development, analysis 
of secondary data, survey research method, experimental research method, focus group, 
visual sociology technique); the scope of the research (accounting, business ethics, 
corporate communication, economics, finance, law, management, political economics), 
the focus of the research (environmental issues, social issues, environmental and social 
issues, ethical issues); and the theoretical framework. 

 

Figure 1: Methodological Techniques in Greensheen Empirical Research 
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Analysis of Research Findings  
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DISCUSSION  

Following our content analysis, three distinct themes that are hotly contested in the 
literature were found. This essay discusses the definition of "greenwashing," its principal 
effects, and the current idea that CSR should function as a kind of regulator to stop 
greenwashing. This study offers researchers and practitioners of greenwashing a tool to 
better grasp the key consequences and features of the phenomena by evaluating the 
body of current literature on the subject. Furthermore, it advances CSR theory by 
promoting contemplation on the connection between regulation and CSR by providing 
and debating greenwashing literature. 
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